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The CI TQ Website gets a m akeover (pages 2 and 3)  
Answers to your quest ions about  swim ming pools and buying an establishm ent  (page 4)  
Custom er service t ips (page 4)  
Keeping your bathroom  linens fresh (page 4)  
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2004 is alm ost  over, and this is t radit ionally the t im e for sum m ing up the events of the past  
year. 
 
I n January 2004, the CI TQ started it s second com plete classificat ion tour across Quebec. 
This lengthy process, t o be com pleted by Decem ber 2005, has shown us once again that  
Quebec’s t ourist  accom m odat ion establishm ents are constant ly im proving. This progress in 
the accom m odat ion available, backed up by a st r ingent , reliable classificat ion program , is 
eloquent  proof of our indust ry’s drive and energy and it s com m itm ent  to qualit y. Let  m e 
take this opportunity, in fact , to rem ind you that  there is a qualit y assurance program  for 
certain classes of accom m odat ion;  I  invite all eligible operators to j oin. 
 
I t  is also very grat ifying to see the growing interest  in the classificat ion of accom m odat ion, 
in both the indust ry it self and the m edia. I n 2004, the CI TQ joined in a num ber of public 
forum s, and the m edia all across Quebec devoted considerable at tent ion to the quest ion of 
classificat ion. I t  is increasingly seen as an excellent  tool for inform ing t ravellers. Since 
classificat ion is m andatory, I  recom m end that  you always include your classificat ion in all 
your establishm ent ’s prom ot ional m aterials. 
 
The success of the classificat ion program  also depends on the professionalism  of those who 
created it  and are put t ing it  into pract ice. I  would like to thank the whole CITQ team  for it s 
cont r ibut ion to this undeniable success. Let  m e also express m y thanks to all m y colleagues 
on the Board and the operators who co-operated so graciously throughout  2004. A very 
special thank you goes to Tourism e Québec, t oo, for it s unflagging support ,  as well as to all 
our partners for their dedicat ion to the future of our indust ry. 
 
Finally, let  m e wish one and all a very happy holiday season. May 2005 bring you peace, 
happiness and prosperity. 
 
Jean Authier 
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The CI TQ will be launching a thorough review of it s classificat ion grids in 2005. 
 
I n 2005, the CI TQ will be reviewing all it s classificat ion grids, at  the sam e t im e taking into 
account  the m inor changes suggested during its first  review in 2003. 
The new review, requested by m any operators and indust ry representat ives, will have a 
twofold goal:  
• to m eet  the expectat ions of the indust ry and t ravelling public, and;  
• to adapt  to the constant ly evolving accom m odat ion indust ry. 
 
Throughout  2005, advisory com m it tees will be reviewing the hundreds of classificat ion 
criteria used in rat ing accom m odat ion establishm ents classified by the CI TQ. 
 
Consultat ion tools will be set  up to ensure that  everyone has a chance to be heard. The 
CI TQ is count ing on your input .  
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The building where the CI TQ is current ly housed is being turned into a resident ial building, 
so the CITQ has to relocate by next  spring. As soon as we have decided on a new hom e 
offering the best  price/ qualit y rat io, we will use all our com m unicat ions tools to let  you know 
our new address. Watch your e-m ail and check the www.citq.qc.ca Website regularly. 
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Since it  was launched in March 2003, the CITQ Website has received over 30,000 visits. We 
have cont inued to im prove the site and work out  any bugs, and a num ber of visitors have 
m ade som e very const ruct ive com m ents and suggest ions. Our designers, inspired by these 
ideas, went  back to the drawing board and m ade som e significant  im provem ents. 
 
$�VHFWLRQ�MXVW�IRU�RSHUDWRUV�
A sect ion for the exclusive use of operators, allowing them  to share valuable inform at ion 
and, in the longer term , to sim plify the handling of their files. St ill under const ruct ion. 
 
,QVWDQW�DFFHVV�WR�FODVVLILFDWLRQ�VLJQV�
A fast  and sim ple way to download different  sizes of the m ost  recent  versions of 
classificat ion signs. More and m ore operators and prom oters have grasped the im portance 
of using these im ages in their prom ot ional m aterial. 
 
$�GLUHFW�OLQN�WR�RXU�SXEOLFDWLRQV�
A link for downloading our publicat ions, including the paper version of the ���� 
$FFRPPRGDWLRQ�LQ�4XpEHF�guide, the only com plete directory to establishm ents classified by 
the CITQ. 
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$�IDVW�ZD\�WR�UHDFK�&,74�UHSUHVHQWDWLYHV��
For any quest ions operators m ay have concerning their classificat ion files. This is where to 
find the nam es of the CITQ representat ives in charge of their files, how to reach them  and 
the regions for which they are responsible. 
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(DVLHU�WR�XVH�
Menus have been reorganized to reflect  visitors’ preferences and arranged by subject  rather  
than target  audience. Each m enu com es with a set  of subm enus for sim pler consultat ion. 
 
$�SLFWXUH�LV�ZRUWK������ZRUGV�
Photos of classifiers in act ion give a m ore concrete im age of how establishm ents are 
classified. The photos were taken outdoors, in bedroom s, bathroom s, dining room s and 
recept ion areas, to illust rate the scope of their work. 
 
(DVLHU�WR�SULQW�
A fast  way to print  the pages consulted. 
 
,QIRUPDWLRQ�YLVLEOH�LPPHGLDWHO\�
Start ing on the hom e page, sect ion t it les clearly indicate the contents of the m ost  frequent ly 
consulted sect ions.  
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“Hello, this is Eve at  the recept ion desk. How m ay I  help you?”  
 
Managers of Jaro Hotels in the Quebec City region gave us som e custom er service t ips. Each 
em ployee in contact  with custom ers wears a nam e badge, and all em ployees always ident ify 
them selves at  the start  of any telephone conversat ion with custom ers. These lit t le touches 
m ake all the difference for both custom ers and em ployees, say Jaro Hotel m anagers. 
 
Many tourist  accom m odat ion operators, we’re pleased to say, are doing everything they can 
to m ake their custom er service even m ore personal. The CITQ encourages all operators t o 
take this approach. A warm  welcom e and courteous service m ake the suns and stars on 
classificat ion signs shine even brighter!  
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'R�,�KDYH�WR�KDYH�D�VZLPPLQJ�SRRO�WR�JHW�IRXU�VWDUV"�
NO. There are no m inim um  condit ions for obtaining a given num ber of stars. For instance, 
som e 5-star hotel establishm ents have no swim m ing pools. The classificat ion process uses 
hundreds of evaluat ion criteria relat ing to the qualit y, appearance and cleanliness of 
facilit ies (bedroom s, bathroom s, com m on areas, exterior) . Classifiers also consider the 
num ber of services offered by an establishm ent . Each of these criteria and services earns 
points, and it  is the sum  of these points that  determ ines your classificat ion. 
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,V�D�FODVVLILFDWLRQ�WUDQVIHUDEOH�WR�D�QHZ�EX\HU"�
NO. Although the purchaser of an establishment  is ent it led to tem porarily m aintain the 
classificat ion held by the vendor, any establishm ent  that  changes hands m ust  be visited and 
re-classified. New operators m ust  not ify Tourism e Québec (1 800 463-5009)  that  the 
establishm ent  is under new ownership, com plete, sign and return all the form s sent  to 
them , and pay the annual classificat ion fees. Visit  the “How to apply for classificat ion”  
sect ion of the www.citq.qc.ca Website for m ore details. 
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The condit ion and cleanliness of bathroom  linens is som ething classifiers look at  closely 
when inspect ing bathroom s. There are different  ways to keep your linens looking fresh and 
clean.  
 
7LS����
Add som e m akeup rem oval pads to your com plim entary toilet r ies. Custom ers will be less 
likely to leave m akeup stains on towels and washcloths. Your linens will look nicer and will 
be easier t o clean. 
 
7LS����
Many custom ers enjoy slipping on a bathrobe instead of a towel when they get  out  of the 
bath or shower. Make sure they can see that  the bathrobe has been thoroughly washed 
between uses. Em pty the pockets before washing, wrap bathrobes in plast ic after washing 
and leave them  carefully folded at  the foot  of the bed or hanging in the wardrobe. 
 
 
Corporat ion de l’ indust r ie tourist ique du Québec 
Official manager of accommodat ion classificat ion 
405, rue Sherbrooke Est , bureau 305 
Montréal (Québec)  H2L 1J9 
Telephone:  (514)  499-0550 
Toll free:  1 866 499-0550 
Fax:  (514)  499-0323 
www.citq.qc.ca 
info@citq.qc.ca 
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